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BrrTe Hafd vicare Hifd 2026-30

1. T uq ifc g9amafe

(1) 39 IfT ol "t Hafa micdre AT 2026-30" ST Q|

(2) & T TrYUT BTiTE g § TTafies 2t

(3) T& ifer I § epifRa 8 Y fIfer § 31 71, 2030 db gaTaEiies et

2.3

Ig ifer frfobfea Sexal & A1e™ | 319 SRV (Vision) BT HIHR B
BT YT el 8- _

(1) Frafa 7 afs s<iiae Ta & Fafa 7 afg @ Neafza w1 g S
TR AT =T 1 5 FRI T TR 8T 16 foii ad 2025-26 &7 JTTER
99 A gY 31 A1, 2030 T BUNS 9T I 81 dles g&g Ffa &f S
fohaIT ST Q& 9RA & s avg FRafa | o7 &l feReieRY &t T 0.5 Tferara
3 9T 1.0 TfTaId b foham S| _

(2) Fafa giRferfid! &3 @1 geg a1 Hede Ao, TRes Ufsharal ud
TRATTT JIAGT & ATedH | HIkh G4 P> FaHIID qraraRor HI o
BT

(3) Fafa S fafdeiaxur- Jier Sde SRaeTRl df I9d HRd <
Wﬁawﬁwﬁaﬁmaww@wﬁﬁ?ﬁﬁwwﬁw%
S &F1 & i 1 dicHTfad e _ o

(4) IR Ugd H gfg-camar giyar Suri, e ueaial 5 Teaifiar qer
HHI-UR R &g 3-HHH Hal § SURRART &g HicHTed & A1ead ¥ Hafde
3R IR IEIRI & Heg UTe Hush LA IR g Te-ID a7 [daiad
BT

(5) &1 FHEI0T Ud hiares b TN FEAN, BDilcs A PRIshAl Td
ﬁaﬁwwq%?ﬁg%aaﬂﬁngﬁﬁ geH, Y Td HegH I
(MSMEs), ¥ 3™ dqAT PYDB IUGDH TGl Dl AN Pl I9Id

HRAT

6) U fSiesT Teh IeUTe (ODOP): Teh I3 Ueb IcUTa (ODOP) U8 b JAcid
%@ﬁo—c{v WWW%WHWE@WH@W@% HRA
2] Acd HadgH, ST, Jorar S 9T IR Ugd 9 Sefed Gl
TR BT, Ry Seeh! frafar errem 7 gfeg g &t o aa|

(7) YMfesd T (GI) STE: 5T & Hpdd (Gl) ST &
TREUT, g Ud dTfORIehRUT Bl AR AT qAT Ieh! ISR U 3]
JIRI b Ugd Pl %7;11? g1, foe fafa o gfg & ey €
\3@%;& Ud RIeUsRl & {3 Fad TSt &b 3R] 1 For G fbar
ST | |

3. gRHTETE
(1) "= T 1T ® e frRafa meares i 2026-30"
(2) "SETA" F AU W MeNfie Supy arerar fadt 3 o ¥ 8, O
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fepdt oY A ST ST 81 dT S g3 B AT, IS AT TERhRU
31eraT TAT3T & YST P BRI H G4 &

(3) "Frafde" & 1T 0 S 9 8, Sl Uy STaTd-fFRafd @IS (Import-
Export Code) TeIT Gafeid fFafa Sae= afiif / akeg / 1S / Tfeiaur / o=
GRT SR} GoTeRUT- 8-S FHTU-U5 (RCMC) SUhed 8|

(4) "9 IR FrRafde" O iy 0 STm 9 §, Nihe U dY IRITad-
afas ars (Importer-Exporter Code - [EC) g1 qeI o faog 39 Aifd &
3fid 3Taed @ fofdd | St gdadt [ auf & SR ®rs fFafd Riftr i
ey 7 fhar T &l

(5) "qMfSd Hhdd” (Geographical Indication) 3 MR W Hhdld I & Gﬁ
%wﬁ%%aﬁéaﬁ,gﬁw,mmmﬁﬁﬁﬁ & B0 H
foel) <31 o6 &7 T I <3 & R 1T 37erar I &7 U ScUs €3 & I1 8
{7 T TS & 311R fIRgehl Jureray, HreT a7 o= faRIy 01 I HhMfesd

q qo5dl: e ferd &1 ST&l faffia ER-_gﬁ (manufactured goods) g, 981 I8
NTFID & [ I I & IcUTeH, UHEHRN IT 4101 & Fefed HH-H-59 U
IRUT I &1, T AT T G219 H HU=l BT 7959 8|

(6) 3T WIh F&al ol URHINIY &l 8t ST BTG 3ifenfies faem if
2024-30 & IRAR-1, BARFG AT SIS AT 2025 & DiepT 2 TG
BTG TATAR U4 TSC3TT HieTe i 2025-30 6t S 5 5 IgfEd 5

4. TR

(1) Fafd &1 57 1&g <31 &t anfele gfy, sifefies fGema qem J99 Wkt @1
TG 3MTER JHT ST 81 a9 2047 T "IBRd TRA" & &g $Y &M o [ad
§Y YRd IRBR GRT g9 2030 T I T Bl T W SHRDT Siexk Teh
gga™ &1 de@rbie Bed g fhar T 31 S99 TT BT & & enfdls
faorg, aitenfie faear wa dfée ufcraafcrear o seM J MR & fHafd

mﬁWW%l _ _
(2) IT | &Y T BT SQIET S JAT ST &b STH] BT D IR I
Sihe & Iz I Tep H&M Ud UICHTE AT TR T fefRie v
g I8 Ml uicare T R g S &1 o (IR [ mr sl

(3) 39 HIfc &1 §f§!€ﬁUT SHEATER (Vertical) =T &ferst (Horizontal)_&ﬁzﬁ YhR
B &1 HealgR T Bl Iezd FIfad] Bl Tegel qoR T Ugd Iucsed
IRMT TAT D AT AT HUG TG Acad dl Ygg Il &, Jal i
U BT I3 ANIET SR SESIRN H Jed Hae- ol gedl o1 81 3 M1
U & Egh feparage I ureifiesd ares &l &l UgdH, Jed 4@l
(Value Chain) & fafSF I=Ull # arazae sqem qom Fafasi & am=r 6
ST aTes! T AT G a1 ST Hopwr| I8 i s<iige I3
ﬁ;@gﬁq P T4 fRITa-plad seferaver & B H FATUT H_ i iz |
BRI B |

(4) 39 T DT T TR ForRIeT ST fSIBT-bfe Gfeepior &1, foreen 3icria
Y fSies @I UM wU & Fafd g & wY F [ f[par e e
3 gRT UAd STes § fafRe Scurel ud qarstt di ggam &t STwft (ODOP)
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aofr foRly ®u 9 W IR Bl AicdTiad fhar S S99 Hiifeded Hhdan
(Geographical Indication - GI) UTH PR P G 8|

(5) 9% 3rfIReh, I8 T TaT &7 & [AHrT ol foRIy rerfiehar S, d1fds Sah
H1EH 3 g P FAfT Fae H AN DT F9E131 T Qi ST 1d R
TR ST ThTT| ST LAY IURAT DT M e, Scurel 6 fafdrear 4
gfe SRt oI ST TR R Rt & o1 Gaglaor gr|

5. Frafa drhrges _

(1) faciar @ 2025-26 § YRA & FS ATS (Merchandise) FRITT I41.21 =T
RIS &1, Safh 341 3fafd H wiTe @l fFafd ST 30.19 SR FRIS &
TE S b Pb Al MR BT ST 0.5 FRTEG 81 I9T DI Aorgd 3Mfelan
IMERAST qer A &= 5 Susey gkrRaefcid & ®1 oEd g1, Sfad
AT Ud fiferTe el & Aread 9 Frafd 5 Sy i B ua i dereg
gl

(2) I5T @1 AT gEad: I96 Wiefae SEEdl @ SiEnfie emar )
MR B I & Pos R H RGN I1ae T Halfde ANE 55.14
iR 8, $9% 91 B3I U9 U (20.05 URTE), S td s2u1d ¥ FAfia
IS (6.26 HT2eT), TIHAIH U9 To IS (5.96 M), THICHIH
e STHAR IJYSHRT (2,20 FICrET) TAT g=RUfT Ies (1.77 UT3T) bl €A
gl fOT TR W IFR $T IFCH Faifdd 67.55 URT &, TGP 918 ITTG
(12.93 UfT=TeT) Td HRET (6.08 T2 BT TA B _ o
(3) BeiNTIE & fYafa srhiet, Tirn vd g & IR <3 a@ ggad &1 5
I & FRIfT @1 T iaer & eThid &1 W fafa et § (11.35
TfcrIe), St (7.89 T, hic St 3MgaR (7.66 1), ST (7.17 Hfcrare)
HQJT@%]B

(6.81 TfcrzreT) M |

6. TEATTT A

(1) XI5 fafa gae Ff‘\:ﬁf (State Export Promotion Committee)- X T

fafael U sifenfie SHrsal & UicaTe &g I (afa Sag= afifr o a4

gdl"l der fRarfae! & TERTaTT & THTET &b f3T 99T 59 & ®U § BRI axl]

|

2) it fafa Hae ﬂﬁﬁf (District Export Promotion Committee) - {31
I srezerT H TS e Frafa dada |y Bies ¥R w® Fafd

Tfifafaar o gem & v aog Frfd |ff (SEPC), W fSies] 6 Icrg

TTS (ODOP Cell) TAT YRA TRAR GRT IRT HE211 P haT=aae 8 STRar!

|
(3) fafa gfaem == (Export Facilitation Centre) - BTN 3T U AR
3T TR HEAT (ITRITRYDRC) PISSDIAT P 7Y FsqTied MOU & SMER
TR I 9, J[R H T Glaer s, fenfie em Ak, 2024-30 6
DD 11 (FRIfT Hae) & 3fcid i 6t 78 81 I8 bl ot
EAI, AT Ud WS UeH o afd Sae gg S9iid 9ean Sucsed
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PRIAT Bl

7. AicHTEA

ST & I1GI U JTRAi b1 dffes gfcRugicqeandr &1 gge b, AR

INIRI # FAfdel GRT AT HT S ATt 3TNt ST @l &9 e el

e INR Ugd HRd a1 & Sexd 9 Fafael eg Frfafea meare

T UTaeT T STl &:-

(1) fa=itar oieame

(i) qaﬁwﬁafazﬁr%%w o

T 7 7 Il B affids IR H F9E 8g WicaTed 3R & S5l 9, 5T

& "o IR el ol HerRaT UaM dl S| g8d i Uoii-He-

eIl SHTOTY/SHTOTIHA T (Registration-cum-Membership ~ Certificate

ARG TR by Tpes T Dl U=igwR T (75%) IR Dl ufcrgfd

(Reimbursement) ARV NI ICEG] 320,000 31AdT INAfdD I, S o)

&4 I, T o BRI

(ii) 3-F fafd 3 Ferar |

AT SeAT Dl A IITRT T Ugd SUessH ai T S+ (i fagor o

SRR BT TR AT a1 & Ie3g 9, ST I SR 3-DHAH THSHHE!

& AT 131 BT AR fobaT SITe| weéwﬁgi%gmésa&m

&Y Td HEgq I (TUHs) Faiqel @ $-amd BRG]

ORI TS G4 JATHaIST - (S foraH GSiinul 3o, TERidT oo dell

Hea /G PRYT e AiFfesd &) IR fhy TU U &9 6T gag Tz

(75%) 31 & Tferafcl & wu F fa<iir TerIam veM & St I8 Ferar ufa

3MITa%-fFafad rs (IEC) / Fafde ufcr i ay e1fdaan 32.00 &Re d@

qerT 3rfdra™ S Nt df 3fafd & f3y <g 8rf|

(iii) Frafa & ST wa YohfSiT e _

U fSIesT U I<UTe (ODOP) Ud HIMNfe3es Hebeleh (GI) IcUTGl bl RIS

SIS T faid Ui 8g Foecsl, Sed J°l W AT T U

T BT 50% IISH, 3T X15.00 SRF Uil esranelf uiy fa<iia g ot dmr

T, UST fohd SITQT| I8 3FIGM il & Ug< I8 i J1afg deb < BT

(iv) Fafa o1 91 gErRIdr

(a) fITOUIYT ST T B9 IR q2T Hafd TR GRET (HasT) B TiedTisa

PR D ST I 97 R ) 3T UG T ST | §9 Arae &P I,
&, 55 g &9 Ie (MSME) T-Ifde, 'TaRIUIc shisSe TRET HdRE 3T
; '(ECGC)ﬁwﬁﬁqwmﬁwaHO%a%q%{ﬁ U= 8|

Eﬁzﬁsﬁ_w 35.00 ST U@y a 81| (b) HeH IR IR

frafaent a1 Ik P Fafa a1 Nt &1 75% UG &l ST,

ST ey emsset (IEC) Wil ay arfdidd™ X5 BRG ddb T arit|

(v) (Hatd SifSfeees v sgEEt (ICD) Yge el

(a) FFIfde® g1s ST U ORI 5T § TS 31eraT o I SN

JEGRd oidald deR S0 (M) Fedl-Ales Sifviiead did

(U, d@ fafd ey SM gt Sarel & gRag R g8+ fay U
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qIeIfdeh HIO’)‘HISI(C%?I (Qllﬂé\%gmgﬁm‘i G2 to\ls.cb\;%\iﬁr Som

X2.00 BRY Uy & %Iqlé BIEI | g AT e

{31 & 3 99 T 31afd TP U= B8Rl _

(b) I e S 3T Bres (F1es-Jh) FRIfd deRi &1 gRas g § wernfiq

37T IS AN GRT SR Jidcaig dcR 0l (ICD) / Jecl-Ares

ST udh (MMLP) & A1 § axd & Sve Uit del-Fie Sfamdese gfe

(TEU) W 10,000 &I YYC U1 Jffeidad HHT 320.00 SRF Tias e
SIT@f | I8 e SR 8F & & | 3 99 &f 3afd ad Ue™

=il

g I8 &, SWh UIcaTe el efdeaiy deR Ul (ICD)Mec-AIss
%@W" qTdh (MMLP) & GaieT H S S1fagzmT 6t firfe | o= (3) af i
3rafe gui 8 IR 3reraT Iog fafa Haege |ffd (SEPC) gRT I8 fefRa g
S R b I Giaem = 3Ot T1fUa &Har S Gad START, I H16
TR (60%) 37T IE™ 3Mfed, AT RIS T aTuriodd asddhdiali ol
ST et gU AT g7 FafRa fowd oFa &R 9@ ue R 31 8, 37 |
S +ft g7 Ugs afed 81, S fafel ¥ I8 UicaTe < 8l 8F|
(vi) A5 Hehdieh (GI) Totienvor Tfegfct _
Irnfess 4 (GI) IR &P IMIe TI GoipeoT Ufshdm § g hil T8
ATISH/TSTTT oo bl Uiyl ifdepad 2.00 SRF DT HMT Tb IS bl
ST | HMfSd Fhad (GI) SUTET & GolIdhl haddad Hu= &l M U4
s Hhdd @ﬁ?f@'ﬂm (Geographical Indications Registry) GRI
"o Tifeses Hehadh aRqQ (TSt 1exUT g ERET0T) SIS, 1999 qefm I9 Hami
& 3T USTep=T THTOY fAfgad SR 81 IR St 3T bl U 8|
(vii)ﬁ%ﬂfﬁ\sc Tl g&gﬂm v 5 3 .
ST & IGE I Y&z 2q Hfay " SHET
QREDR" FSH {6 S Tifcra goos ol (03) TR gReeep F=fesfiye sifora
5 YeT g S -
(a) S<PE Iy Frfcep
(b) IcpE AfSHT afced qer
(c) TG AT / ST ST D IPE Ffcen

: T 2024-30 & 31T fafRre Icure/TaT Joft &

fe5T At (09) TICHTET YREBR YT by ST, d1fes 3ifelep 4 affdiep rfiart o

der gYraTie fHafdel @ aaar um 8 96| Iy Rt

IHEAT JREBR & TAD oI Bl 32,00,000/- T T4 HICHTET JREDR
2d 51,000/- T 13T UG T AT | et SHTS BT U IR GREDR UTH 8 B
TSI 3Tes &1 a9 A YREDR & (o5 U &l AT S|
(2) IR foiia mieares
(i) &Har i v Frafd STrReddn
il BT eHATatl Bl gg B, IcUTS gad, i AT el Pl gga™,
T3ed (Tariff), H% TG g TN $HY AGHN U S5 B, SRS SHI
(Logistics costs), T, IR-aMIRS U (NTMs), AR 1T aadl gRI

R-gmaTRe ElT%JIT\Q (Non-Trade Barriers), hfec th$'}|<-| forehey g




SeeteTg o, fotias 23 Raawsr 2026 1094 (5)

Ih! Ufehar, T 3Ach Tfehamy (Customs Procedures), <IMUR i o1
3JUTA, T '%agcﬁ T3eh STf\%Jlel?il‘zl_ (Customs Tariff Act) TT Jch YUK
9l (FTA) & SUIN & T9Y H SIFRodhd] S0 R & 9230 I T
STt I Haee TR Herfesd fohdm SITET| I Uses & S,
Jare Ud Gifad Frafdet @1 earaeRe ARERM (Hands-on guidance) Tl
TERIAl USM @_- &g 0T U OS] EoRig SRIETSIS IR SNl a1
SRS T ST 31famf 81|
(ii) Frafa uferaman va exarastiaxur Gaef ufiremor
T ¥ fafa ok &3 @ gae axa aur fafdst 6 nforgeferad
Jo™ & Ie3T W, IST AN GRT IR foey IR T (IIFT), faew
IR (DGFT) T 3= A= UTH SATTRSG HERAT3N & TEdNT
< foRIy fireror BRI ST oy S|
S PRIDHH! B T TS B D% Ud 5 I GRT TN UTH IR

e U TS § IR >R U dTYeh U318 dhovex IR o SIrem| I8
hovex ufireroy affafaar & AT U TR S/ (Structured Framework) U<
o, o fFrafa & 5 emar fFafor vd sT9-36 STe-Ue ol TR g |
goraT fies |
%ifii) TUIEIT HT-eh Uel JHTUTehR 0T Heeft Tfareror

e YRRIgicHDHT P 16T o1 & Iedd U 9T I gRT IRAT AFD
&R (BIS), YR @&I GR&T TG dMD WIEHR0T (FSSAI), AR
AMBHIAR0 G169 (ISO), R YbfoiT TR (Indian Institute  of
Packaging), 3sT+® Ud 3Menfis e gRYE (CSIR), YR Henfidht
ﬁngmmwm@ﬁa@ﬁ%aﬂwﬁﬁmaﬁrﬁwm

|

1 BRIl BT Sexd JeEl U afdel § IE v SR Jore
Quality Benchmarks), YHTOffROT CICENESI] (Certification

Requirements), 34Te> T gfepaati (Compliance Mechanisms) T UGl
SCE - (Quality Management Systems) & UfT SIFReddT G 81T
Y &, TS VENT A (Certificate of Origin) TUT HMIf3®  Hhdd
(Geographical Indication - GI) St ETofieRur @ AreTm | fFafd Saaret Y
ferarereTa il vifcreaericren ey o) g o oR oz spes foa e
(iv) U fSI3T T 3<d1E (ODOP) &1 Hae _
% ST T ITE (ODOP) U8a & 3w, BURFIG & 33 Niedt H $es 38
fafre SISl & e 6 T8 1 39 Scural 7 fafderdr €, S g, HeenT, 1,
e, o, dfeod, g&dfied 3R g9-3mgiRa Suw, foe
ODOP/DEH(Districts as export Hubs) ScUTGT & w9 H AT fpam T=1 8, S
XIoT Y P &Fcll, FIHfieh HETE MR SR IRARS e bl JefHid Hd
21 NIoT gRT &9 IUIel & siie fHfur, aoiR fobeeT Tenmfia s o fFafd
eaa;fgmﬁmwﬁa@ﬁfwﬁaﬁ%ﬁwﬁmawﬁww
&g & 31T &P MR H Ifeg & IR SUHe EH |

(v) ITSIR U5 o ] GIEACHEERIS)

I & IGI T HaTRli Bl AT T SRR TR W I8 Bl 9gIaT o,
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N

dffe IGRT Tb Ugd BT [IEdR e, Faa-H-Faq  (Business-to-

o AN

Business B2B) HUd Pl WicHTad PR 2T &, ¢ U 7E77 e (MSME)
fFRITT T T T IToIRT T Ugd Iucsed IR & ez 3, I IR
SRT BN W& JARET AR A3l, UG, Shal-fashal ¥ (Buyer-
Seller Meets), Red shef1-faehaT T e (Reverse Buyer-Seller Meets) T
TEHTRICT T GAGT IS i ST UG Seh THS! BT AT {haT S|
Ut FeIfiar ° wem SR ffde, n<iendt (ODOP) Ud Himfassd
Hhad (GI) G & TITHTAS (afaet o werfiedr ue & Se| b
FEHTAIGT R 8F T3] & 500,00 BRI (P U1 IRIS J1H) & JTiSeh Jore 1
UGG § a8 b1 SITQ, O 15T 3 6 Joic i TeiapicT & 37l Tfey
ay 3ffeaH id UiId (5%) T Jfg i Sff G |
STET el TR TIRBR P M-S0 &b 3T U=l SUSSY &Y, T8l I3
e FRafa Sage s (Export Promotion Mission EPM) &% TIPS TR
qare (Market Access Support - MAS) TICh 3dT IGH TIH TR Fo"l"l\ﬁb_\qgf
%aﬁwéﬁa’dﬁq SUEY foxiir TERIAT BT Sffeida™ STAN R+ Bl FTI
|
(vi) I SIHe, SoTR ST wd difge Fuat
g § Fafd vead & uardt IR SeaR vafial & s, diiges
R 7 snawas gaRAS Ul & HaRor qor Ude, T 1@ 3y
Sifgd U AfIBRI & IS § TR YSH dRH & Sexd I o -
TG, e U e Ffd Hee SHoR! 6l s AT d|
I SHE Ud IoTR SRS H IR, &7aR & agaR Rule, Frfd
I IR O FHTIT FRafd el Bl gge, it <3l gRT S T e
(CRE), I% TG IS T Dl TS Td I T, SHifRed ST, ST, 1R-
3yedh SUT (Non-Tariff Measures NTMs), ﬁ?—ﬂ_@ e (Non-Tariff Barriers
NTBs), GRI&0T Ud THIUM ATT3IBAN, AT &b STUTes Gae! STHeRy, Fafd
U1 U4 i Gerar & fAdwed va S ufeean, S g Uik, faem
YR Il T 3T, HIHT Foob AT (Customs Tariff Act), Jeh STUR
LRI (Free Trade Agreements - FTAs) &b B’q?fl"T, fafa = Ug<h e HIS
W 3T <3N GRT fhy ST @ ST &1 fdeswur, oM <3 gRT &Y U
ERETUNTCHD JUI (Safeguard Measures), IR 93 U9 USRI, WRIGR-
ICERIKERE (Buyer-Seller Meets), Uh %) Uh 341G (ODOP) g
Hpdd (GI) SIS ol &I T I Gaei- Faeft ST Gfafasd arft|
SH Sex $I gfl 2 SN FaSAI3d & 37 "FrRafd scfesed uars
(Export Intelligence Cell - EIC)" T TATYAT Y ST | SHb T %Tj PIREA]
3.00 FRIS BT UGG fHar Srq, fSiRFepr TN (i) IR FTHEH, (i)
I AR R, IUYh IIRI & IeuTe-fafRrg 7T ol : %@
TSR ST egd=, T (iii) Fafd T Scurel & Uce, TerTd & 3
Sifge TuaT SIfUPBRT P USRI F HERIT UG PR & 3T fhaT STem|
frafamt & gidar ag I9T IH GRT $<RC Hioll UK (avest CG
Portal) faepfad T T 8, S Fafd Hejelh SIHeRT &1 Tl Ha 8RN 36
UIee | U THfUT fafa Aieee Torfid fam Smem, foes sxivme & Sefdd




SeeteTg o, fotias 23 Raawsr 2026 1094 (7)

JreraH ald 3ffhs, AR AT Ud Sl &l A, FHatfd amg Scarel o
faRur, GaIfad FRafa SToTRT 6l STHeR!, SUsey Fafd Tauve T, JNIR
T RUIC TAT Ieh AR FHSIAI (FTAs) ¥ Hefdd SMeRT SRd W@
g BT H ST FRTS ST |

OIS TR W Frafd Gae= o1 sgar o1 & o Iy e Sier fFafa
BRIASHT (District Export Action Plan - DEAP) (IR BT | §9 BRIASHIRT
ﬁeﬁrﬁafa&iwa%wﬁiﬁqswd, Icure fafaeftenvor 6 oot aen
ﬁw%@ﬁaﬁmﬁ@aﬁzﬁﬂ$wgmﬁwwm|w
LI SIaE]] & ATEdH H I & U foles dI "(4afd 8 (Export Hub)"
P BY F AT B o1 9™ fhar Se, f9as d & Frafd 5 siare or
IS G5e U4 I w0 IG-T ST b |

8. Jar fafa &1 Gaga

(1) TRT TRBR & IO UG SN HAST = HaT 85 & 12 T JeFes] &
fIprT B <fUae Jdace 3 Afdr HRI[SHT & 3fdTa 35,000 RIS BT
TTaeT haT 81 59 TSI 31 & IO, BUANFIG TRDPR o Iy Dl HRTfcsD,
&l ! fafed fvar 8, 9 wieq, anfiey v 9Efas ud; s, REfc @
I3 e, FIBIST W Hifeieh HTT; SRR T TR AN 7 gI-gRSH
U4 BM¥C; TN Ud do5-19 9ey; 3D/UMHEF/VEX Ud fthed ¥¢feal; BPO,
IT TR U4 STl MR dg qerm nfcihfies gefesor snenia srgge w
S el 1 s ) e e :
(2) A% IR : G gU 5T RPN R,
ARG, TR, 318, IT U9 1T Her Tarafl qof Bﬂ??gv%ﬁ% grenfifear
o a1 fafa o e ft| 59 7 FrfesRad omtfe Surr S9=Tg ST

i) PRI famra
& ! gfcreugicaedr Hg IR IR PRIdes Bl S&dr Ud ISNT-JURAT )

iR el 81 I TR, IR DIres e A (NSDC) & 3icRia Fmfud
TR (Fhes BISST (SSCs) b HBAN | WicH, 3Ny, Fareey 34T, f+Hfo
Uq Teg g7 81 H IGqTRIdb AD Td S&1dT o fapfad ol fdieinl &
UR31ET (ToT) PRI FTfe3d BT, DIES RIS Bl 3ThesT beill ol
RIS TR JFD| &b ST THIU G Bt

3 JITRI 5 U3 & {3 Ta1 Frafaet Y wiqeg <am 6t bl vy
fefRe e Ta Her TTEeBINAT bl STTepR bl FoIeg THR G Bl
AT &, SFCRIER FIFhl & FTHY THI0 T T FATIT H HERIAT U B,
IR T T=IT J13e SToTRI H T & 3 Tfcred e s b |
(iii) HHTII TIIRT T UG DT ST
HRT TPR - e, JATSCS fhired, UAE, AR, 3R o, EFTA-
TEPA <1, , TR, STTaT, 80T 1T Ud ASEAN 18T |fed 3
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<20 D 1Y AT TR H Jeh ATIR FHSAK (FTAs) FUH U 81 I9T ARDR
S FTAs & 3iciid Sucsed MTfHadT SR Ugd $T S IoM o afdet o
SRaehd] TRAR, &/ 10T Ud Bhl3Tes el & BIard BRichd TaTiehd |
(iv) 3T TGTRIG HaT3T (OBS) & FrRIfd &1 Hae

BRIIG Ol Soni =T, fafdier, UeeH, g Ud Heg aadTiid Ja1sl &
R 59 & B H RepRia e & AT S DT YgS 1T ST ISR T
RS ATHDT &b I e, S&IT I UG JHIUM b
fer @ Ticred f&ar S| &=-faf3re e o affie areieRt w3
cafd g W 5T ST dorr Jar uerdrel & fSiies v -3
&N P I IR ARG TaT Fafd & Sreidrfee v nfaee amer
g b S| _
(3) Ut et gicept ol g If & 3ferid I I GRT RN ISR Uga
eI & Uae & e, uRered e & oguR, axg Frafaer &
TH JTYR R HEHIRIAT 2 70 o o3y R foham S|

9. =T 1 Ud 31t _

(1) 39 AT 9 daena oged Uieared, Rawd, gmEar fFaier @ e
UaEE] & fopaeae 3 BUNTIG AT J1foeg Ud Sl T gRT fRga
SRIRGEREIEECRIMVINEARTI T

(2) T 31T IHS HaTeA - ot e ufifshar a1 erfaa- Saed
fIaTGT T FUCRT Arees MM gRT fohaT SITQT | Arees 9T &1 oy siferd v
BRI BT _

(3) fFrafa scfasor uars derr fSeT FrRafa Hae= |l (District Export
Promotion Committees) Uch IS Udh Il (ODOP), Ud Tdg GFC{TGT
AT THUUAS & i AT T THaA (Aggregation) 3 , TTfdh ST QT-IT:BE’
deR fedl (ICD) W IFHBHIBRU  (Consolidation) T PHCARIDBRUT
(Containerization) {51 ST T | 121 &1, B fRafdsd! & fAv tessdives (LCL -
quf SR H BHH HIes) Fiae +ff Sucsed] HTs AT |

(4) SRR Ud RIS AW H T1UT S BT 10% 1fIReh e veH far
ST Ud 3TIET b Afeiere HHT it 10% 3ffeie 8t |

(5) 5T Bl AfgT ITFR, SC/ST Fafaei, I5T & AfGarl AR F3
I3l & Jarfiga dFepi, 9T P JaTgT JAIRI, FraSae F TR
fRl/aRERT qT fSeiTorl gRT AU ITHT dI 39 FIf B icid 3Fger
T IS ¥ 10% ARG e™ USH fhar STom o gawol 5 Safed
3T &t arfddrad HHT +ft 10% 37fda grfl| _

(6) U fSiesT Teh IUTE (ODOP), HiMifeses Hehclep (GI) IcUTRl & FRifces el
¥CIE Y Fp1edl & AEfiieh faery Aifey & icrid fEgfad yee AFex &
garsal at off 10% IRE e U fvar ST v orge™ &t sifdiads
T ot 10% 31fEe Bl _
(7)3@@@%%%,%%@%%%&%%
2l 14 Tl Y gepTS 1 FHTIT: < IS T Il Afeeherd HHET
I JST H P TSR 15% H 3feieh Tel S|
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(8) AT ST AT &g SIS BT UReY Halesd e GRT ST by ST
el

9) 1S +ff SerT 3a AT % sicria el O g a7 Tffafe & 3y
% 31T TIHTE T U el 8N, foigd Tee § YR INHR Bl TrqaIe
o3 (EPM) 3721 9RA TR / BUNNIG AT i bl 31 AT
o ST 9 H fIIT 8T UTH &1 ST g 2l
(10) T8l 39 Y H a2 Iusfed 7 &1, g8 sienfie e i, 2024-30
T I 37efl I1Y Y Rt fAfRd 3wt 39 A o Sid <7 MiedTel W)
SRS 81T 39 I & IR fordt off Terar 8 ST Jefdd e fhg S
31efaT GEfEd TedT & "fed 8 df [ifel § IRE (12) A6 & iR TRga o
SITQT| e 337 AT & AT ehls HERICT AT EYUTT & STER UR 37T TS 9
(9) & IS & IZEA | U hHI A 8, A Wi FEAT IRE S;d uid
gfersd (12.5%) TS Afed ¥ IO & FTT i ATfT ae> T ST |
(11) 39 =T & 3icrTa Tenfid scfdorg TS (Export Intelligence Cell
- EIC) & fafea wa EET?IC[ IBLLICS '\Eléb_cffl'ff (Key Performance
Indicators KPIs) fed, f_eb?j el do Gifa 81, FufRa Tddet & uify
G BT TAT SDT TR R TUfare BNT-
(i) T & ST Ustigpd Td GIaem UTH - dTes Y dT HoM aR afd e
a1 frafae! & T, _ _
%m%wﬁaﬁﬁﬁ&q@@qmm(MSMEs)a%Wﬁ

(iii) TTIeS TG STUTT B BISIR T SAGI & 4afd Jeg # gfg, I fafa
fafefieneur &1 Hpdep B8R

Eal ;
(iv) W St &t Tvean, STaT fSiest fafd RIS (District Export Action
Plan - DEAP) fsparTf=aicl Ud Tl 0 & Feitfesd el ST 381 8| _
(v) 7TaT YR I gebe ek f$Ul (CD) & J1edd & HaTfosd fafd deeRi
& YT (Throughput) &1 FHT, BN d&-%e 3fRrdese M (TEU) & w9 |
9T ST
(vi) Tefad frT & WRETET O 5T GEfed Sifme], Jamel T TN
et @ fFRafa duR ﬂ\?I_CFIEB (Export Preparedness Index - EPI) dl
SR 357 b fethee ﬂ-éc'(%l (Logistics Ease Across Different States -
LEADS) |J&U1 & Tl o T7Ieg oo T Yol Gitaa oo
AT &9 S & I I bl T bt T fAf=T Aehl IR SHb Uz Hi
o PRI Ue Homen BeeT |
SRk TgE FsUed Hopadl $f FRFT 57 FRafd S99 I (State
Export Promotion Committee - SEPC) &IXT ATRAHINR TR BT S|

10. S raer

(1) frafdet / IeMi T 9 i & i BURTIG 3, dTfOR Tg Je

T gR1 SR offegEmT / feam fea & JguR HemRar fewh
/T I 5 FRIe T T wRI e Fl iy 1 o So | &

Tdl ST TR  fo} farTiey it feifey  féht weapwor 7= 8T
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2) 39 Hifcl &b grge™l & el Ed §Y, BTG A, dTfUey T [ET
AT febedll St T5

(i) 39 A 5 e R Tl &

(i) TTarer= 7 Rrflesar < wer 21

(iii) T & TTIETT T TUT PR §Y FAIT- T Aaeianor ST o HadT 2

Nava Raipur Atal Nagar, the 21st September 2026

NOTIFICATION

No. PROJ/4839/2026-C&I— Since, in the wider public interest, it is necessary to promote

export-oriented units in order to develop the State as one of the country’s major export hubs under the Industrial
Policy 2019-24 and the Industrial Development Policy 2024-30,

Therefore, the State Government hereby notifies the Chhattisgarh Export Promotion Policy 2026-30 as
attached.

By order and in the name of the Governor of Chhattisgarh,
RAJAT KUMAR, Secretary.
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Chhattisgarh Export Promotion Policy, 2026-30

1. Title and Applicability

(1) This policy shall be called the Chhattisgarh Export Promotion Policy,
2026-30

(2) It shall extend to the whole of the State of Chhattisgarh.

(3) It shall come into operation from the date of its notification in the Official
Gazette and shall remain in operation till 31st March, 2030.

2. Objectives

The Policy seeks to achieve its vision through the following objectives:

(1) Increase export: The policy aims to increase exports from the state of
Chhattisgarh. The State shall endeavor, by 31 March 2030, to (1) double
Chhattisgarh's merchandise exports estimated from base year FY 2025-2026,
and (i1) raise the State's share of India's merchandise exports from ~0.5% to
1.0%.

(2) Strengthen Export Ecosystem: To develop a robust and enabling business
environment through supportive policies, streamlined procedures and
institutional facilitation.

(3) Diversify Export Basket: To diversify the export basket by promoting
both agricultural and industrial exports through upgradation of existing
product lines, introduction of products and expansion into new and emerging
sectors.

(4) Enhance Market Access: By Facilitating direct linkages between
exporters and international markets through trade facilitation, participation in
international exhibitions and promotion of e-commerce platforms for cross-
border trade.

(5) Capacity Building & Skill Development: To strengthen institutional
support, skill support, skill development initiatives to enhance the export
capacities of entrepreneurs, MSMEs and farmer-producer organizations.

(6) One District One Product (ODOP): To promote district-specific products
identified under the One District One Product (ODOP) initiative and
strengthen their competitiveness through value addition, branding, quality
enhancement, and market access interventions, with a view to increasing
their export potential.

(7) Geographical Indication (GI) Products: To encourage the identification,
protection, promotion, and commercialization of Geographical Indication
(GI) products of the State and facilitate their access to national and
international markets, thereby enhancing exports and generating sustainable
livelihood opportunities for local producers and artisans.
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3. Definition

(1) "Policy" means and includes Chhattisgarh Export Promotion Policy,
2026-30.

(2) "Enterprise" means an industrial undertaking or any other establishment,
by whatever name called, engaged in manufacturing of goods, in any
manner, or engaged in providing or rendering of service or services.

(3) "Exporter" means the unit bearing Import-Export Code and Registration -
cum-membership certificate (RCMC) issued by the concerned EPC/ Board/
Authority/Organization.

(4) "First-time Exporter" means an enterprise holding a valid Importer-
Exporter Code (IEC) against which no export shipping bill has been filed
during the three (3) years immediately preceding its application under this
Policy.

(5) "Geographical indication", in relation to goods, means an indication
which identifies such goods as agricultural goods, natural goods or
manufactured goods as originating, or manufactured in the territory of a
country, or a region or locality in that territory, where a given quality,
reputation or other characteristic of such goods is essentially attributable to
its geographical origin and in case where such goods are manufactured goods
one of the activities of either the production or of processing or preparation
of the goods concerned takes place in such territory, region or locality, as the
case may be.

(6) For the purpose of this policy, the definitions and as provided under the
Industrial Development Policy 2024-30, Chhattisgarh State Logistics Policy
2025 and Clause 5 of the Chhattisgarh Innovation and Startup Promotion
Policy, 2025-30 are hereby incorporated mutatis mutandis into this Policy
and shall apply with full force and effect.

4. Introduction

(1) Exports are recognized as a key engine of economic expansion and
progress. In line with the vision of building a "Viksit Bharat" by 2047, the
Government of India has outlined an ambitious goal of reaching US$ 1
trillion in merchandise exports by 2030, underscoring the pivotal role of
trade in driving national growth and global competitiveness.

(2) To accelerate exports and create an enabling ecosystem that integrates
enterprises in Chhattisgarh into global markets, the Government of
Chhattisgarh proposes to introduce a comprehensive Export Promotion
Policy.

(3) The policy adopts a dual approach- vertical and horizontal. The vertical
strategy 1s aimed at providing direct market access and strengthening
linkages for exporters, while the horizontal strategy focuses on upgrading
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and diversifying existing product lines through value addition. Collectively,
these approaches will identify priority sectors, delineate interventions along
the value chain, outline support mechanisms to be extended by the State and
address the challenges faced by exporters. By systematically reviewing the
current landscape, the Policy seeks to position Chhattisgarh as a competitive
and resilient export-driven economy.

(4) A distinctive feature of this Policy shall be its district-centric approach,
wherein each district shall be developed as an Export Hub. The State
Government shall undertake systematic identification of unique products and
services from every district, with particular emphasis on those possessing
Geographical Indication (GI) potential.

(5) In addition, this Policy shall accord special priority to the development of
the services sector in order to harness and enhance its potential for
contributing to the State's export growth. This will encourage local
entrepreneurship, enhance product distinctiveness and build export potential
at the grassroots level.

5. Export Profile

(1) During the financial year 2025-26, India's total merchandise exports
stood at 41.21 lakh crore, while the exports from the State of Chhattisgarh
during the same period amounted to approximately I0.19 lakh crore. This
constitutes around 0.5% of the country's total merchandise exports.
Considering the State's strong economic fundamentals and the competitive
advantages available across various sectors, there exists substantial potential
for a significant increase in exports through targeted interventions and
appropriate policy support.

(2) The State's exports are primarily driven by its natural resource base and
industrial capabilities. Non-basmati rice accounts for the largest share of the
State's total exports at 55.14%, followed by iron and steel (20.05%), articles
of iron and steel (6.26 %), aluminium and aluminium products (5.96%),
telecommunication equipment, including smartphones (2.20%), and
vegetable oils (1.77%). At the district level, Raipur contributes the highest
share at 67.55%, followed by Raigarh (12.93%) and Korba (6.08%).

(3) Exports from Chhattisgarh reach various countries across Africa, Asia,
and Europe, with Africa being the principal export destination region for the
State. The major export destinations include Benin (11.35%), Italy (7.89 per
cent), Cote d'Ivoire (7.66%), Togo (7.17%), and Senegal (6.81%).

6. Institutional Mechanism

(1) State Export Promotion Committee (SEPC)

The State Export Promotion Committee has been established to support
exporters and industry stakeholders by providing a platform to provide a



1094 (14) BeclenTe T, fertien 23 Rewsr 2026

forum for promotion of export, its strategy, exchange of views, information
sharing and resolving challenges faced by exporters.

(2) District Export Promotion Committee (DEPC)

Under the chairmanship of the District Collector, the DEPC functions as the
District Export Promotion Committee for the implementation of directions
issued by the SEPC, Export & ODOP Cell and the Government of India.

(3) Export facilitation Centre (EFC)

The Government of Chhattisgarh has established the Export Facilitation
Centre (EFC) at Udyog Bhawan. The EFC at Udyog Bhawan Raipur was
established the basis of an MOU executed between the Government of
Chhattisgarh and IIFT Kolkata as per Clause 11 (Export Facilitation) of the
Industrial Development Policy, 2024-2030. The EFC provides dedicated
support to exporters through assistance and counselling.

7. Incentives

The following provisions of incentives to exporters is intended to enhance
the global competitiveness of Chhattisgarh's products and services, reduce
cost disadvantages faced in international markets and facilitate greater
market access.

(1) Financial Incentives

(1) Assistance for First-time Exporters

To encourage new enterprises to enter global markets, the State shall provide
one-time financial assistance to First-Time Exporters in the form of
reimbursement of up to seventy-five per cent (75%) of the cost incurred
towards obtaining the Registration-cum-Membership Certificate (RCMC)
and other mandatory export-related registrations or licenses, subject to a
maximum of 20,000 (Rupees Twenty Thousand) or the actual expenditure
incurred, whichever is lower, in accordance with the eligibility conditions
and operational guidelines notified under this Policy.

(i1) Promotion of E-Commerce Exports

With a view to enhancing market access and facilitating global outreach for
enterprises established in the state, the State shall promote the adoption of e-
commerce platforms for exports.

To encourage MSME exporters in utilizing e-commerce channels, financial
assistance in the form of reimbursement of 75% of onetime onboarding costs
charged by the E-Commerce platforms (including registration fees,
subscription fees and cataloguing/listing charges.) shall be provided to
MSME exporters, subject to a ceiling of 2,00,000 (Rupees Two Lakh) per
IEC per annum for a maximum period of two years, from the date of
notification.

(111) Branding & Export Packaging Assistance

Assistance of fifty percent (50%) of the eligible cost, subject to a maximum
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of 15,00,000 (Rupees Fifteen Lakh) per beneficiary per financial year, shall
be provided to clusters, producer associations, and collectives for
international branding and export packaging of ODOP and GI products, in
accordance with eligibility criteria, disbursement conditions, and procedures
to be prescribed in the operational guidelines issued under this Policy.

(iv) Export Credit Insurance Support

To ease financing costs and promote wider adoption of export risk coverage,
the State shall provide reimbursement of insurance premium paid towards
export credit insurance, subject to the following:

(a) MSME exporters shall be eligible for reimbursement of up to fifty per
cent (50%) of the premium paid to the Export Credit Guarantee Corporation
of India (ECGC) or such other eligible export credit insurer as may be
notified.

(b) First-Time Exporters shall be eligible for reimbursement of up to
seventy-five per cent (75%) of the premium paid towards export credit
insurance.

Provided that the assistance under this clause shall be subject to a maximum
of 5,00,000 (Rupees Five Lakh) per Importer Exporter Code (IEC) per
financial year, in accordance with the eligibility conditions and operational
guidelines notified under this Policy.

(v) Export Logistics & ICD Throughput Support

(a) Exporters routing laden export through the Inland Container Depot
(ICD)/Multi-Modal Logistics Park (MMLP), established in state of
Chhattisgarh, and notified in the guideline, shall be eligible for a throughput
incentive of 10,000 per Twenty-foot Equivalent Unit (TEU). The incentive
shall be subject to a maximum limit of 20,00,000 (Rupees Twenty Lakh) per
IEC per financial year for a maximum period of three (3) years, from the
date of notification.

(b) An Export Unit established in the State shall be eligible for
reimbursement of fifty per cent (50%) of the actual freight expenditure
(excluding Government fees and taxes) incurred on transportation of export
consignments from its premises to the ICD /Multi-Modal Logistics Park
(MMLP), established in state of Chhattisgarh, and notified in the guideline.
The reimbursement shall be subject to a maximum limit of 2,00,000 (Rupees
Two Lakh) per IEC per financial year.

Provided that the above incentive shall stand discontinued in respect of an
ICD/MMLP upon completion of three (3) years from the date of notification
or upon the State Export Promotion Committee (SEPC) determining that the
facility has attained sustained utilization of its installed capacity, ordinarily
at or above sixty per cent 60% or such other level as the Committee may
determine based on operational and commercial considerations, whichever is
earlier.
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(vi) Promotion of GI Products

To strengthen the export potential of such Gl-tagged the State shall
institutionalize targeted interventions focusing on capacity building,
standardization, branding and market access. The Government of
Chhattisgarh shall assist associations and other organizations in the
identification and registration of Geographical Indications (GIs). For this
purpose, the Government of Chhattisgarh shall reimburse the registration
fees of GI applicant, incurred towards the filing and registration of a
Geographical Indication, subject to a maximum limit of 2,00,000 (Rupees
Two Lakh) upon the successful registration and grant of the certificate of
registration duly sealed by the Geographical Indications Registry under the
Geographical Indications of Goods (Registration & Protection) Act, 1999
along with its rules.

(vii) Export Excellence Awards

The State Export Excellence Awards will be distributed annually to eligible
exporters of the State for their outstanding export performance under
different categories. A total of three (03) Exporter Excellence Awards shall
be conferred annually, covering the following categories, namely the
Outstanding State Exporter, the Outstanding Women Exporter, and the
Outstanding Exporter from Scheduled Caste (SC) / Scheduled Tribe (ST).

In addition, nine (09) Consolation Prizes shall be awarded annually in
specific product/service categories under the Industrial Development Policy
2024-30, so as to encourage wider participation and acknowledge promising
exporters for their performance.

The Award Amount will be 2,00,000 (Rupees Two Lakh) for each State
Export Excellence Award and 51,000 (Rupees Fifty-one Thousand) for each
Consolation Prize. An export unit once selected for an award shall not be
eligible for a period of two years.

(2) Non- Financial Incentives

(1) Capacity Building and Export Awareness

The Government of Chhattisgarh will launch a State-wide Export Promotion
Campaign with the objective of strengthening the capabilities of exporters
and building awareness on product identification, export destination
identification, Tariff imposed, schemes of central & state governments and
their benefits, logistics costs, insurance, Non-Trade Measures (NTMs), Non-
Trade Barriers imposed by various import destinations, credit finance options
and its procedure, Customs Procedures, Compliance of Trade Policy, Custom
Tariff act, Free trade agreements (FTA) Utilization, As part of this initiative,
district-level workshops and seminars shall be conducted to provide hands-
on guidance and support to existing and prospective exporters.

(i1) Training in Export Procedures and Documentation

To strengthen the export ecosystem and improve the competitiveness of
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exporters, the State shall implement specialized training programmes in
collaboration with premier institutions such as the Indian Institute of Foreign
Trade (IIFT), the Directorate General of Foreign Trade (DGFT) and other
recognized trade bodies. An annual training calendar, prepared in
consultation with recognized trade associations and organizations recognized
by the Central and State Governments, will provide a structured framework
for the systematic and continuous implementation of such programs.

(1) Training in Quality Standards and Certification

To promote global competitiveness, training programs shall also be
conducted in collaboration with nationally recognized testing and
certification agencies such as Bureau of Indian Standards (BIS), Food Safety
and Standards Authority of India (FSSAI), International Organization for
Standardization (ISO), Indian Institute of Packaging (IIP), Council of
Scientific and Industrial Research (CSIR), Indian Institutes of Technology
(ITTs) and other relevant institutions. These programs will focus on
enhancing awareness of national and international quality standards,
certification requirements, compliance mechanisms and quality management
systems. Special emphasis shall be placed on positioning exports through
certifications such as Certificate of Origin and Geographical Indication (GI)
tagging.

(iv) Promotion of One District One Product (ODOP)

Under the One District One Product (ODOP) initiative, a total of 38 unique
products have been identified across 33 districts of Chhattisgarh. It includes
a diverse range of products, such as rice, maize, pulses, oilseeds, fruits,
vegetables, handicrafts and forest-based produce, have been designated as
ODOP/DEH products, reflecting the State's agricultural strength, natural
resource base and traditional crafts. State shall endeavour to create brands,
create market linkages and export promotion of these products, thereby
enhancing income opportunities for farmers, artisans and micro and small
enterprises across districts.

(v) Market Access Support

To enhance market access, promote the national and international recognition
of products and services from the State, expanding access to global markets,
promoting Business-to-Business engagement, and facilitating access of
Micro, Small and Medium Enterprises (MSME) exporters to new export
markets, the State Government shall facilitate participation in national and
international trade fairs, exhibitions, Buyer-Seller Meets and Reverse Buyer-
Seller Meets, and may also organize such events.

Priority shall be accorded to First-Time Exporters and MSME exporters
of One District One Product (ODOP) and Geographical Indication (GI)
products for such participation.

The expenditure incurred on such participation shall be met from an



1094 (18) BeclenTe T, fertien 23 Rewsr 2026

annual budgetary provision of 500.00 lakh (Rupees Five Crore only), which
may be increased by up to five per cent (5%) annually, subject to budgetary
approval of the State Government.

Wherever eligible under the guidelines of the Government of India, the
State Government shall endeavour to make maximum use of the financial
assistance available under the Market Access Support (MAS) component of
the Export Promotion Mission (EPM) or under any other scheme applicable
in lieu thereof.

(vi) Export Research, Market Intelligence and Intellectual Property

The Government of Chhattisgarh shall ensure the availability of timely,
reliable, and comprehensive export-related information as a prerequisite for
monitoring performance, assessing sectoral trends, implementing corrective
measures in case of adverse developments, and assisting in registration of
patent, trademarks and other intellectual property.

Export research and Market Intelligence may include Country wise,
Sector wise and Commodity wise reports, Identification of exportable
products, and export destination, Tariff imposed, Schemes of central & state
governments and their benefits, logistics costs, Insurance, Non-Trade
Measures (NTMs), Non-Trade Barriers imposed by various import
destinations, Testing and Certification requirements, Compliance of
standards, Credit finance options and its procedure, Customs Procedures,
Compliance of Trade Policy, Custom Tariff act, Free trade agreements
(FTA) Utilization, analyses of dumping by other countries affecting raw
materials used for exports, safeguard measures imposed by other countries,
Identification of trade exhibitions, buyer- seller meets, identification of
ODOP products, Geographical products and its promotions.

For this purpose, an "Export Intelligence Cell" (EIC) shall be
established under the control of the Directorate of Industries, and dedicated
fund of three (3) Crore per year will be allocated, firstly, for conducting
market research, secondly, for market intelligence analytical studies to
identify emerging trade opportunities, untapped markets, and product-
specific demand patterns, and finally, for assistance in intellectual property
registration of exportable products.

For the benefit of exporters, the Government of Chhattisgarh has
launched the Invest CG Portal, which will serve as the central platform for
export-related information. Within this portal, a dedicated export module has
been established to provide Chhattisgarh-specific data and resources in a
structured and accessible manner. This section includes up-to-date export
statistics, notifications on trade fairs and exhibitions, details of exportable
products, identification of prospective markets, infrastructure availability,
market intelligence reports and information on Free Trade Agreements
(FTAs). To further promote exports at the grassroots, the Government is
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formulating District Export Action Plans. These plans, shall identify
products with high export potential, suggest diversification strategies and
guide the development of district-specific export ecosystems. By
institutionalizing this framework, Chhattisgarh aims to establish its districts
as Export Hubs, thereby strengthening the State's contribution to India's
export growth.

8. Promotion of Service Exports

(1) The Ministry of Commerce and Industry, Government of India has made
a provision of 5,000 crore under the "Champion Sectors in Services" action
plan for the development of 12 Champion Service Sectors. In alignment with
this national framework, the Government of Chhattisgarh, taking into
account the State's geographical, cultural, and industrial characteristics, has
identified key sectors for the promotion of services exports that includes
Amusement, Water and Adventure Parks; Hotels, Resorts and Convention
Centers; Museums and Other Cultural Services; Eco-Tourism Centers in
designated development blocks; Health and Wellness Centers; Homestays
near wildlife conservation and protected areas in Bastar and Surguja
Divisions; Working Women Hostels; Centers of Excellence (CoE);
Adventure Tourism Facilities; 3D/Animation/VFX Studios; Film Studios;
Business Process Outsourcing (BPO); IT Consultancy; Data Processing
Centers; and Artificial Intelligence-related Research and Development.

(2) Service Export Promotion

Recognizing the growing potential of services as a key driver of global trade,
the State shall prioritize the promotion of service exports across identified
key sectors such as tourism, entertainment, wellness, education, IT & IT-
enabled services and emerging digital technologies.

(1) Skill Development

The service sector is critically dependent on the skill and industry-readiness
of its workforce. Sectors such as tourism, hospitality, healthcare,
construction, and allied services require specialized and certified personnel
to enhance service exports.

The State Government shall collaborate with Sector Skill Councils
(SSCs) established as autonomous, industry-led bodies under the National
Skill Development Corporation (NSDC), Government of India, to promote
skill development and certification across identified service sectors. These
Councils shall develop occupational standards and competency frameworks,
conduct training-of-trainers programmes, undertake skill gap assessments,
and certify trainees in alignment with national occupational standards,
thereby strengthening the skill ecosystem for service exports.

(11) Facilitation in Adoption of Regulations, Standards and Certifications
Service exporters are required to comply with the regulatory and certification
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requirements prescribed in the export destination markets. The State
Government shall facilitate enhancement of the competence and capability of
service providers to meet requisite licensing, qualification, and technical
standards.

The State shall ensure timely dissemination of relevant information
necessary for obtaining authorizations, including applicable procedures,
qualification requirements, prescribed fees, and contact details of the
competent authorities. Further, the State shall support the establishment and
adoption of appropriate standards, criteria, and certification mechanisms to
enable service suppliers to access global markets effectively.

(111) Exploring Potential Market Access

The Government of India has executed several FTAs pertaining to trade in
services with partner countries including the European Union, the United
Kingdom, the United Arab Emirates (UAE), Mauritius, Australia, member
countries of EFTA-TEPA, Malaysia, Singapore, Japan, Republic of Korea
ASEAN nations, and others. These FTAs provide preferential market access
to Indian service providers in diverse sectors, thereby facilitating
enhancement of India's service export potential. The State Government shall
endeavor to leverage such FTAs for promotion of service exports from the
State by undertaking proactive measures such as dissemination of awareness,
capacity building and upskilling of exporters.

(iv) Promotion of Other Business Services (OBS) Exports

The State Government shall promote Chhattisgarh as a hub for service
exports in engineering, legal, management, research, and allied professional
sectors through institutional development, capacity building, and market
preparedness. Support shall be extended for the development of occupational
standards, competency frameworks, and certification programmes in
alignment with national and international benchmarks. Sector-specific
associations shall be encouraged to establish international linkages,
partnerships, and collaborations to facilitate global market access. The State
shall also implement targeted upskilling and outreach initiatives to enhance
the competence of service providers and strengthen digital, knowledge, and
service delivery infrastructure to improve competitiveness and promote
sustainable growth of professional service exports.

(3) Eligible service exporters shall be considered for selection under the
State-Organised Market Access provision of this Policy on the same basis as
exporters of goods, in accordance with the operational guidelines.

9. General Terms and Condition

(1) For the implementation of the grants, incentives, concessions, eligibility
criteria, and other provisions contained in this Policy, the Government of
Chhattisgarh, Department of Commerce and Industry, shall issue detailed
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guidelines and/or notifications, as may be required.

(2) Any issue relating to the interpretation, clarification, or implementation
of this Policy or the operational guidelines issued thereunder shall be decided
by the Department. The decision of the Department shall be final and
binding.

(3) The Export Intelligence cell and District Export Promotion Committees
shall aggregate ODOP, Agricultural and allied product, and MSME export
cargo for consolidation and containerization at the ICD, including LCL (less-
than-container-load) facilitation for small exporters.

(4) Enterprises established in the Bastar and Surguja Divisions shall be
eligible for an additional 10% grant over and above the admissible grant, and
the maximum permissible limit of the grant shall also be enhanced by 10%.
(5) Enterprises established by women entrepreneurs, Schedule Caste,
Schedule Tribe, ex-servicemen of the Indian Armed Forces domiciled in the
State, retired Agniveers domiciled in the State, persons and families affected
by Left Wing Extremism (Naxalism), persons with disabilities shall be
eligible for an additional 10 per cent grant over and above the admissible
grant available to enterprises established by entrepreneurs under the general
category. The maximum permissible limit of such grant shall also be
enhanced by 10 per cent.

(6) Exporter of ODOP, GI Products, Export Units belonging to the Startup
sector and Thrust Sectors notified under the Industrial Development Policy
shall also be eligible for an additional 10 per cent grant, and the maximum
permissible limit of the grant shall likewise be enhanced by 10 per cent.

(7) Notwithstanding anything contained in this Policy, the aggregate
enhancement in grant and grant ceiling available to any enterprise on account
of all applicable special categories, including regional, sectoral, and
enterprise-specific categories, shall not exceed 15 per cent over the grant and
grant ceiling otherwise admissible under this Policy.

(8) The application forms for the various grant schemes under this Policy
may be prescribed and issued by the Director of Industries.

(9) No enterprise shall be eligible to claim or receive any reimbursement,
grant, incentive, or other financial assistance under this Policy in respect of
any expenditure or activity for which assistance has been claimed,
sanctioned, or received under the Government of India Export Promotion
Mission (EPM) or any other scheme of the Government of India or the
Government of Chhattisgarh.

(10) Save as expressly provided, the conditions prescribed under the
Industrial Development Policy 2024-30 and the rules thereunder shall not
apply to incentives under this Policy. Claims under this Policy shall be filed
within 12 months of the relevant expenditure or event. Any assistance
obtained on the basis of misdeclaration or in breach of clause 9(9) shall be
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recoverable with interest at 12.5% per annum as arrears of land revenue.

(11) The Export Intelligence Cell (EIC) established under this Policy shall be
required to achieve and monitor Key Performance Indicators (KPIs), not
limited to, following KPIs:

(1) number of new and first-time exporters registered and facilitated under
the Policy;

(11) increase in the share of Micro, Small and Medium Enterprises (MSMEs)
in the total exports of the State;

(111) growth in the value of non-rice and non-steel exports, as an indicator of
export diversification;

(iv) number of districts with an operational District Export Action Plan
(DEAP) implemented and under execution.

(v) volume of export container throughput handled through the Nava Raipur
Inland Container Depot (ICD), measured in Twenty-foot Equivalent Units
(TEUs); and

(vi) the timely compilation and submission of data, information, and
institutional evidence pertaining to the State for the purposes of the Export
Preparedness Index (EPI) and the Logistics Ease Across Different States
(LEADS) survey, in consultation with the concerned Departments, and to
monitor and evaluate the State's overall ranking and parameter-wise
performance thereunder.

The aforesaid KPIs shall be monitored on a quarterly basis by the State
Export Promotion Committee (SEPC).

10. Administrative Provisions

(1) Exporters/enterprises shall receive assistance under this Policy in
accordance with the notifications/guidelines issued by the Government of
Chhattisgarh, Department of Commerce and Industry. Amendments to such
notifications/guidelines shall be made with the administrative approval of the
Department. In the event of any discrepancy between the Hindi and English
versions, the Hindi version shall prevail.

(2) Subject to provisions under this policy, the Government of Chhattisgarh,
Department of Commerce & Industries at any time-

(1) May amend this, Policy;

(11) May grant relaxation in the provisions;

(111) May issue guidelines/clarifications to clarify the provisions of the
Policy.
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